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A NEW POINT OF VIEW

Perspective Matters 
Take a different view 
Come at the same problem everyone else is 
talking about from a different angle



WHAT & HOW, NOT WHERE

Move beyond what you see in the photo: 

“A Sunrise In The Tonto National Forest…”  

or  

“The Perfect Place To Unwind At The End 
Of A Long Day?” 



EMOTION TRUMPS INFORMATION

“Anyone who doubts the possibility of 
falling in love with a house – with all that 
implies of fast-beating heart, sweaty 
palms, and waiting for the phone to ring – 
just hasn’t met the right one yet.” 

Marjorie Garber  
Sex & Real Estate



STRIVE FOR EMOTIONAL RESONANCE

Emotion Trumps Information 

Evoke Or Suggest Images,  
Memories, And Emotions



EMOTION TRUMPS INFORMATION

Move Your Reader To The Emotion You 
Desire For Them To Feel: 

“Bike Paths Nearby”  
or  

“Lose Yourself In Nearby Bike Paths”



MORE VERBS, LESS ADJECTIVES

Don’t describe the photo, tease the senses: 

  

“Beautiful Views”  
or  

“Smell The Pines From Your Porch”



MORE VERBS, LESS ADJECTIVES

Benefits, Not Features 

“Beautiful Views”  
or 

“Enjoy The Sunrise From Your Kitchen”



PLACE THE READER IN THE HOME

Make Them A Character 

Get Me To Begin Living In The House, As 
I’m Reading About It.



Apply Creative Constraints

Make Up Rules To Force Creativity 

Example: 
Pick A Target Feeling That You Invoke In 
Each Photo



Apply Creative Constraints

Make Up Rules To Force Creativity 

Example:  
Describe All Photos Without Naming The 
Main Object Or Space In The Photo



Forget About SEO

One Of The Greatest Tragedies Of The Last 
Decade Has Been The Creativity Lost To 
Focus On Search Engines. 

“This 3 Bedroom Home In The Canyon 
Ridge Neighborhood…”



Let The Search Engines Do Their Job

If The Details Are Already There, Why Do 
You Keep Repeating Them?  

Is This Really How A $1.8 Million Home 
Should Be Described?



Let The Search Engines Do Their Job

If The Details Are Already There, Why Do 
You Keep Repeating Them?  

If It Can Be Shown In A Photo, Use Your 
Words To Describe Things Photos Can’t 
Show.



Think About YEO

You Engaging Others 

Spend More Time Talking About Your 
Clients And Potential Clients Than About 
Yourself. 
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